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Cameroonian YouthÕs Best Friend and Weapon 
In The Fight Against AIDS and STIs

HIV/AIDSappears to be leveling off in several countries 

in Africa. Due to behavioral changes. Kenya, Zimbabwe, and Burkina

Faso, for instance, show declines in HIV infections. Despite this, Africa

is far from winning the battle against the deadly pandemic. The 

continent is still home to the largest numbers of people with the

virus. Young people, the most vulnerable group, have a higher inci-

dence of new HIV infections and unwanted pregnancies More than

half of infected adults acquired the virus before the age of 25.

Analysis of the AIDS epidemic in Uganda has confirmed that

increased use of the condom, together with delay in the age of 

first sexual intercourse and a reduction in sexual partners have 

contributed to curtailing the HIV prevalence. 

Meanwhile, the main challenges include meeting demand and promot-

ing condoms in ways that can help users overcome social and person-

al obstacles. Often young people are confronted with the dilemma of

abiding by the wishes of traditional and religious leaders and parents

to settle for abstinence as the only option against HIV/STIs. However,

studies have shown that abstinence is not an option  for all young peo-

ple. It is therefore crucial to broaden their optio ns for their protection.

In our last issue, we highlighted the experiences of several countries

regarding condom dispensers. In this issue, Ms Miren Bengoa shares

with us the Cameroonian experience with the Preso Express.

Preso Express, A Novelty:
With the financial support of UNAIDS and in coordination with the

National AIDS Committee, UNFPA Cameroon has introduced a 

novelty: 20 Preso Express condom dispensers in convenient and

acceptable locations for young people. The project, inspired by 

previous experiences in C™te dÕIvoire and Benin, seeks to improve 

the availability and use of male condoms among the youth of 

YaoundŽ and Douala.  

The ÒPreso ExpressÓ is a simple mechanical dispenser that sells 

four-pack condom packages for 100 FCFA (equivalent of US 25 cents)

at any time and in a discreet manner. The buyer inserts a coin in the

indicated slot and pulls the lever. A box of condoms automatically

falls into the reception compartment. If the dispenser is empty, no

coin can be inserted. 

UNFPA works with 10 partner 

organizations on this project which

have received one or more Preso

Express on their premises, or are

responsible for supervising them in

public settings. The locations were

chosen among university campuses,

youth centers, bars or police stations.

To guarantee an optimal management

of the dispensers, the partner organizations have received intensive

two-day training sessions on condom marketing, use and promotion

as well as on the basics of stocks and fund management. Several

reports were made about condoms in the media and international

news (Cameroon Tribune, TV5 etc.) which have contributed to

increasing awareness about the Preso Express. 

Increase in condom sales
The results of operational research by the Research Institute on

Behavior Sciences (IRESCO) on the comparative advantage of 

selling condoms via dispensers were very encouraging. A total of 

140 young people age 15-24 were interviewed (62 girls and 78 boys)

to determine if they were aware of the existence of the dispenser.

This preliminary study showed that 49% of youth in an area of 

2km around the dispensers were aware of their existence. 

Among those who declared they know about the dispensers, about

26% stated to have used the condom dispenser.

Since the launching of the Preso Express dispensers, condom sales

have risen steadily in most locations. 

Best results in youth centres
The best results were achieved in youth centres that actively 

promoted the use of the dispenser and in police facilities. Young 

people interviewed in the study reported learning about the 

dispensers through the media and through interpers onal. 30% of

boys and 21% of girls said they have tried this new purchasing device.

IRESCO reports that the main reasons included: convenience of 

purchase (29%), discretion (29%) and permanent access to the

machines (24%). Before, when I needed a condom, I was ashamed 

to go to the shopkeeper. Now though, if I need a condom, I go to the

centre (talking about the youth centre where the dispenser is
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installed) noted an 18 year old young man in Douala). The name Preso

Express is a good one because it means that you can come take your

condom quickly and discreetlyÉÓnoted a policewoman, from YaoundŽ.

A promotional poster for youth aged 15-24 was published which lists

the current locations of the dispensers in Douala and Yaounde. and

describes the purchase process. A partnership was established with

the Cameroonian Social Marketing Association (ACMS) to ensure a

regular supply of condoms for the machines. Organizations that 

manage the dispensers make a small profit on the condom sales,

which can cover the maintenance and awareness raising expenses. 

As the results are generally positive, it can be assumed that condom

dispensers are well accepted and should be increased. However,

important efforts are still required to raise awareness among young

people on the opportunity to buy condoms at ÒPreso ExpressÓ,

improve the management of the machines and ensure 24H/7 access. 

Òit would be great to have dispensers in places where
the disabled gather. It is not easy for a disabled 
person like me to enter a shop and ask for a condom.
We have a serious problem in that senseÓ 

(TEENAGE FEMALE, YAOUNDƒ)

JIRO, the French acronym connoting informed, responsible and organized youth
is a UNFPA-supported project to address the problems of young people in Angola. It is described as an investment
in the future of young Angolans. A pluri-disciplinary team and 70 youth activists provide technical assistance. JIRO
Service a wide range of stakeholders:  primary and secondary students, street children, groups of young refugees
and displaced persons, prisoners. Nearly 100,000 have benefited from JIRO. The main aim of JIRO is to contribute
to behavioral change of young people. It reaches out to young people through interpersonal communication and

educational activities. JIRO also advocates for gender equality between boys and girls and for the promotion of
moral and civic values. Its actions are geared toward the prevention of sexually transmissible diseases, including

HIV/AIDS, unwanted pregnancies and induced abortions, while promoting responsible parenthood.

Through the national radio, photos exhibitions, poems and theatre, JIRO helped create centres of awareness and 
organized young people into activist groups. JIRO is collaborating with UNFPA to develop a strategic plan on the 

prevention of HIV/AIDS among young people in the province of Luanda. 

Its social mobilization strategy includes youth networks called KAMBAS for peer education. JIRO also helps set
up community service networks to promote dialogue among families through training and exchange of

experiences, sensitization of community leaders, policy makers and religious leaders on the use of condoms.  

Top:  Investing in Youth, Angola.  
Left:  Working with the radio in Angola.
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